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For nearly a decade, the Chesapeake Bay and Mid-Atlantic region 
had been without a dedicated media outlet that was solely focused 
on the region’s fisheries. The premier issue of FishTalk in May 2017 
filled this void and anglers are celebrating having a fishing-focused 
publication they can call their own. Now companies have a quality 
print and digital channel to target and reach the more than 1.4 
million fishermen spending over $2 billion annually in Maryland, 
Delaware, and Virginia. 

FishTalk is a no-nonsense brand dedicated to helping anglers catch 
more and bigger fish by publishing the best how-to and where-to 
information for this region. We are not a shiny display magazine full 
of Pulitzer grade fishing tales. We are a free newsprint publication 
that is distributed at over 850 marinas, restaurants, watering holes, 
and tackle shops around the Chesapeake Bay. Our free distribution 
model adds tremendous value to our advertisers because it requires 
the permission of every reader. Anglers pick up FishTalk on purpose 
and with purpose. We have to earn our audience’s trust and attention 
with every issue through quality content that speaks to the fishing 
community of the Chesapeake Bay. For many of our readers, picking 
up the latest issue has become a ritual and one they look forward 
to anxiously. When they choose to engage with us, they choose to 
engage with our advertisers. They associate our brand and your 
brand with their community because we are in their community. It is 
this relationship that makes us unique from other outlets and it is this 
relationship that delivers immeasurable value to our advertisers. 

Lenny Rudow
Angler-in-Chief



Our audience is comprised of active boaters and anglers who depend on 
us for Chesapeake Bay and Mid-Atlantic fishing and boating news/events, 
boat reviews, destination information, fishing reports and DIY-information. 

We drive results for our advertisers by researching and monitoring our 
audience’s interest, and behavior across all of our media channels.
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Delaware, Maryland and Virginia host 1.4 million anglers 
each year, spending over $2 billion*. These anglers prefer 
to get their information through magazines and websites.

Total 
Anglers
2,525,000

Annual  
Spending
$1,500,000,000

Jobs  
Supported
15,500

Average  
Angler’s Preferred 

Media*

Television......... 54.2%

Websites.......... 53.1%
(blogs, online magazines, etc.) 

Social media..... 47.4%

Magazines........ 44.4%

State Guides.... 44.2%

Why the Chesapeake & Mid-Atlantic?

Fish 4 - 10x 
Per Month
70%

< $100...................3% 

$100 - $500........ 36%

$500 - $1,000..... 37%

> $1,000............. 24%

Chesapeake.......................71% 

Coastal...............................24%

Freshwater.........................20%

Own a Truck and/or SUV...74%

FishTalk Readers Statistics

Annual Fishing  
Gear Expenses

Vehicle Ownership

Trailer.................................52%

Slip/Dock...........................41%

Boatel................................... 6%

Boat Storage

Reader Survey

*Statistics provided by: American Sportfishing Association

Chesapeake 
Bay Angler 

Stats*

Male
82%
Female
18%

Boat  
Owners
70%

Plan To  
Buy A Boat
27%

Average 
Age
55

# Of Years 
Boating
18

38% spend $5K+ per year
29% earn more than $200K
47% earn $100-200K
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Since its inception, FishTalk’s popularity has increased every year.

Print runs vary based on the season with our in-season 

average around 25,000 and print runs throughout 

the year ranging from 22,000 to 33,000.

D i s t r i b u t i o n  O v e r v i e w

The Chesapeake and Mid-Atlantic’s
Dedicated Fishing Magazine!



Digital Magazine
Every print issue of the magazine is posted online in a 
digital version on our website. 

Display ads have embedded links to the advertiser’s 
website or custom landing pages.
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Print Magazines
Since its inception, FishTalk’s distribution  
has increased every year.

Distribution varies based on the season with our  
in-season average around 25,000 copies and 
ranges from 22,000 to 33,000* throughout the year.

FishTalk is a free publication distributed at over  
850 locations including tackle shops, marinas, 
coffee houses, taverns and stores around the 
Chesapeake Bay region.

25,000
AVG. COPIES 
PER MONTH*

12
ISSUES  

PER YEAR

850 
DISTRIBUTION

LOCATIONS

Social Media 
Daily blog posts featuring 
breaking news on the Bay.

Reader engagement through 
facebook contests, giveaways, 
tagging, photo/video sharing.

Weekly e-blasts to dedicated 
readers and target audience.

35,000+
SOCIAL 

FOLLOWERS

19,000+
EMAIL

SUBSCRIBERS

31%
EMAIL

OPEN RATE

Email Web

333,000+
AVG. MONTHLY 

EVENTS*

49,000+
AVG. MONTHLY 

USERS*

5:36
AVG. MONTHLY 

READ TIME*

3%+
OF READERS  
CLICK LINKS*

3,700+
AVG. MONTHLY 

READS*
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T e s t i m o n i a l s  a n d  A w a r d s

BWI Awards
Every year Boating Writers International (BWI)  holds an annual writing contest to recognize 
the best quality journalism in the marine field.

•	 Boating Writers International 2024 - 1st Place - Boating Videos 
https://www.fishtalkmag.com/blog/albemarle-30-express-trolling-thunder 

•	 Boating Writers International 2022 - 3rd Place - Boat Tests and Reviews 
fishtalkmag.com/blog/weaver-41-center-console-cold-fire

•	 Boating Writers International 2022 - 3rd Place - Boating Videos 
fishtalkmag.com/blog/weaver-41-center-console-cold-fire

•	 Boating Writers International 2020 - 1st Place - Boating Issues, News, and Analysis 
fishtalkmag.com/blog/barf-o-rama-winning-epic-battle-against-seasickness

•	 Boating Writers International 2018 - 2nd Place - Gear, Electronics, and Product Review 
fishtalkmag.com/blog/fishing-tackle-myths-debunked

•	 Boating Writers International 2017 - 1st Place - Boat and Engine Care and Maintenance 
fishtalkmag.com/blog/10-winterizing-disasters-dont-do

Reader Reviews 
 

facebook.com/fishtalkmag/reviews

“Great magazine that targets the local 
scene! Great team of people!” 

~ Bill Montgomery, BKD Lures

“Great local fishing Resource. 
The content is great from fishing 

reports to the how-to’s.”

~ Capt. Greg Shute, 
iFishMD.com

“Lots of great info and reading 
material, highly recommend giving 

them a like, share and follow etc. keep 
up the great work.”

~ J.R. Whitsell, 
Jigged Up Unlimited 

“First class content about all things fishing 
in the Chesapeake Bay region.”

~ Wayne Young,  
Chesapeake Bay Fishing Reefs

“This magazine provides a learning experience 
(like all of Lenny Rudow’s books and articles).  I 
learn something new with every read and, when 

I apply the knowledge, it pays off!  Whether 
you are a fishing enthusiast or just a casual 

fisherman, I believe that Fishtalk magazine will 
provide you with the information needed to 

make your outing more productive.”

~ Ronald W.

As seen in BoatU.S. Magazine - July/August 2023
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 PointNorth
. .



January

•	 How to catch bass in the winter months
•	 Where-to for the mouth of the DE Bay
•	 How to go recreational oyster tonging
•	 Step-by-step rodbuilding how-to (Angler’s Resource)

Ads Close: December 3, 2025 • On-The-Docks: December 19, 2025

February

•	 Crafting a custom fishing rod (Angler’s Resource finale)
•	 Do these 10 things and you’ll catch more fish come spring.
•	 A 101 for jigging spoons
Special Distribution at the Mid-Atlantic Sports and Boat Show  
(Jan 31 - Feb 1) and Chesapeake Bay Boat Show (Feb 8 -12)

Ads Close: January 5, 2026 • On-The-Docks: January 21, 2026

March
•	 Shad fishing, 101
•	 Fishing bridges of the Potomac

Ads Close: February 3, 2026 • On-The-Docks: February 19, 2026

April

•	 Prepping gear for the spring run (Sirius)
•	 Collection of funny pics/captions 
•	 Beginner article for spring options
•	 The Bay Bridge Boat Show is Coming!
Special Distribution at the Bay Bridge Boat Show (April 17 - 19)
Ads Close: March 3, 2026 • On-The-Docks: March 20, 2026

May
•	 Where-to for the Patapsco River
•	 Tuna fishing tips & Tricks (Sirius)
•	 Mapping out your first trip of striper season

Ads Close: April 3, 2026 • On-The-Docks: April 21, 2026

June
•	 Trolling hoses for cobia & other species
•	 Tips & tricks for rigging baits (Sirius)
•	 How to fish frogs for beginners (snakehead focus)

Ads Close: May 4, 2026 • On-The-Docks: May 21, 2026

July
•	 Scaling down to catch warm weather speckled trout
•	 The basics for catching blueline tilefish

Ads Close: June 3, 2026 • On-The-Docks: June 22, 2026

August
•	 Catching midsummer bluefish when they aren’t breaking 
•	 Oyster restoration angling opportunities

Ads Close: July 2, 2026 • On-The-Docks: July 21, 2026

September
•	 Where-to for Mattawoman Creek
•	 Changing treble hooks to singles
•	 5 tips for catching more redfish.

Ads Close: August 3, 2026 • On-The-Docks: August 21, 2026

October

•	 The Annapolis Powerboat Show is Coming!
•	 Fishable ice breakers Upper Bay
•	 Three top tactics for putting flatfish into the boat
Special Distribution at the Annapolis Powerboat Show (Oct 8 - 11)
Ads Close: September 3, 2026 • On-The-Docks: September 21, 2026

November
•	 Comparing tidal vs non-tidal pickerel
•	 Fishable ice breakers Middle Bay
•	 Shoreline anglers can get in on tautog, too

Ads Close: October 2, 2026 • On-The-Docks: October 21, 2026

December
•	 3 Top Rockfish Recipes - Yum!
•	 Fishable ice breakers Lower Bay
•	 Three top ways to (not) winterize your boat

Ads Close: November 3, 2026 • On-The-Docks: November 19, 2026

2 0 2 6  E d i t o r i a l  C a l e n d a r

*Year-Long 12-Part Series: 
•	 Wrecks & Reefs — Our popular year-long 12-part series on Chesapeake reef and wreck where-to fishing articles by Wayne Young continues for 2026. One feature article per edition.
•	 Beginner’s Series – The influx of new anglers hitting the water triggered our Beginner series, and due to positive reader feedback we will continue have a nuts-and-bolts basics  

“For Beginners” article focusing on a specific tactic or popular species in all 12 editions for 2026.
•	 Paddler’s Edge – A department with exceptional popularity, every edition of FishTalk includes a dedicated column focused on kayak fishing techniques and tactics.
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Issue Special Distribution Ads Close Invoice Date On-The-Streets 
 (Approximate Dates)

January December 3, 2025 December 12, 2025 December 19, 2025

February Special Distribution at the Mid-Atlantic Sports and  
Boat Show and the Chesapeake Bay Boat Show January 5, 2026 January 13, 2026 January 21, 2026

March February 3, 2026 February 13, 2026 February 19, 2026

April Special Distribution at the Bay Bridge Boat Show March 3, 2026 March 13, 2026 March 20, 2026

May April 3, 2026 April 13, 2026 April 21, 2026

June May 4, 2026 May 13, 2026 May 21, 2026

July June 3, 2026 June 12, 2026 June 22, 2026

August July 2, 2026 July 13, 2026 July 21, 2026

September August 3, 2026 August 13, 2026 August 21, 2026

October Special Distribution at the  
Annapolis Powerboat Show September 3, 2026 September 11, 2026 September 21, 2026

November October 2, 2026 October 13, 2026 October 21, 2026

December November 3, 2026 November 13, 2026 November 19, 2026

2 0 2 6  P r i n t  D e a d l i n e s  &  K e y  D a t e s
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*Tentative dates and/or subject to change



Print Ready Ad Submission Guidlelines 
• All files should be in CMYK format  •  Preferred file types: .pdf OR .jpg  •  Resolution should be at a minimum 300 dpi.  •  Do not include bleed/crop marks

 

7.25”x 9.5”

Full Page

4.78”x 9.5”

2/3 Page

8.5”x 11”

Full Page Bleed *

Live Area 7.5” x 10”

1/2 Page (vert)

3.54”x 9.5”

1/3 Page

4.78”x 4.625”

1/4 Page

3.54”x 4.625”

1/8 Page

3.54”x 2.188”

1/6 Page (h/v)

4.78”x 2.25”h
2.3”x 4.625”v

1/2 Page (isl)

4.78”x 7”

1/2 Page (horiz)

7.25”x 4.625”

Brokerage Ad Sizes
Ad Size Dimensions (in.)

1” 1.69” x 1”

2” 1.69” x 2”

3” 1.69” x 3”

Marketplace Ad Sizes
Ad Size Dimensions (in.)

1” 2.3” x 1”

2” 2.3” x 2”

3” 2.3” x 3”

A d  S i z e  S p e c i f i c a t i o n s

Magazine Display Ad Sizes
Ad Size Dimensions (in.)

Full Page  
Bleed

Page Size 8.5” x 11”

Trim: 8.125” x 10.625” | Safe Area 7.5” x 10”

Full Page 7.25” x 9.5”

2/3 Page 4.78” x 9.5”*

1/2 Page

7.25” x 4.625” (Hor)

4.78” x 7” (Island*)

3.54 ”x 9.5” (Vert)

1/3 Page
4.78” x 4.625”

2.3 ”x 9.5” (Vert)**

1/4 Page 3.54” x 4.625”

Sponsorship  
Banner 1
Sponsorship 
Banner 2

Ad Size 8.5” x 2.25”
Safe Area 7.5” x 2.25”

Ad Size 8.5” x .5”
Safe Area 7.5” x .5”

1/6 Page
4.78” x 2.25” (Hor)

2.3” x 4.625” (Vert)

1/8 Page 3.54” x 2.188”

No Text or Logos Outside Safe Area
No Printer Marks (i.e. Crop, Trim, Bleed Marks)

* 1/2 island and 2/3 not available in brokerage section
** 1/3 vertical only available when combined with 2/3

Web Ad Sizes - SS, PT, FT and SSN
Ad Size Dimensions (px)

Banner 728 x 90

Block 300 x 250

Preferred file type for web ads are .gif, .png, .jpg in RGB format at 72 ppi.

E-Blast Guidelines 
1) Submit HTML file with max. width of 800px for Mailchimp embed

OR 2) Submit Text, Images and URLs for email creation.

Web Pop Up Ad Guidelines 
1) Submit.gif, .png, .jpg file with max. width/height of 800px

OR 2) Submit Text, Images and URLs for ad creation.
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Mary Ewenson
PUBLISHER

mary@fishtalkmag.com

Lenny Rudow 
EDITOR

lenny@fishtalkmag.com

Chris Charbonneau
ASSOCIATE PUBLISHER 

chris@fishtalkmag.com

Eric Richardson
SALES REPRESENTATIVE
eric@fishtalkmag.com
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